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» Provides a privately accessible portal
to a wide range of information

» Achieved with little or no financial
expense

» Websites/ communications online can
be quickly updated and distributed

What is available online
to those seeking
help/info about
depression?

Comparison of Useability Scores

participants

Useability score accross

Website

Background

Mental health & illness

 Traditionally been viewed as a
private matter

e Linked to social isolation,
exclusion and discrimination

Community orgs/ NGOs
* Budget?!
e Time?!

So:

« What's out there in terms of
websites about mental health?

* Websites, Facebook, Twitter, E-
News-how can they be useful?

Websites

Most ‘useable’ sites among young
people about depression:

* www.bluepages.anu.edu.au/
* www.beyondblue.org.au/
* http://au.reachout.com/

But what makes these sites more
‘useable’ than others?
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+ Planning- know your audience and what you want BluePages
to achieve through the site

» Consistency- colours, fonts and images Home Welcome to BluePages

Wessage from The BluePages team on che ¥ ctorian Bushfies

» Grouping- logical grouping of topics
Symptoms: Treatments:
* Language- meets your audience e el s st e
traatments work for
. . depressior.
» Imagery- relates to your other content, achieves its
purpose
Resources: | | Prevention:
» Easytoread el orpenstion. ook ead bt o copression
weds tee ard other resources mght ke pravented
the y be helofu if you are

Interactive- give users opportunities to respond

A Facebook | Mental Health Support Brisbane - Microsoft Internet Explorer provided by Apparitions (Media)
Facebook T T T T T
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www.facebook.com T e PSR e e s
. Easy to jOiH (just email and username required) facebook  Home Profile Friends Inbox KidiLoutr Settings Logout |
« Eventinvitations 14 Mental Health Support Brisbane
G
« Create groups of users Adverise
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«  Private email facility e e i
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« Petitions! facebook
Facebook helps you connect and share with Sign Up
the pesple n your e, 185 fhee and anyone can fin
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Twitter
http://twitter.com

With non-profit organisations, the
cause or brand does not usually
enter into someone’s heart until * Get personal and be real

e dtbecomes.personal for them: Identify and target
they have a personal experience « Educate
R o directly related « Motivate and reward
b\’%@@} e to the cause or « Provoke
h W ~—““someone in their
" circle of associates
' motivates them.

* Be newsworthy and make news
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recover a better quality of life
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. . R . . Updates 39
Interesting article in Marie Claire

about the rise in antidepressant use, Favortes
with quote from Rethink's Campaign
manager: http://ftwurl.nl/znvx5i

Actions
1232 AM Jun 2g7d from web ety
In order to help shape the Government's New Harizans strategy
in Manchester. Follawing

2PE-AN

1135 P Jun 2znd from web

SEervice Users & carers in the North will bie having their views heard
by National Director for Mental Health, Lauis Appleby today
1135 PM Jun 22nd from web

RT @TimEssexHelp please dward this to friends to petition 10
Downing St about Community At and Mental Health
htp://tworl nlib2z0t

11:58 PM un zend from web

causeerrent Thanks! (s nice o e tweeting! Mow get Dack (o

Wwould you like to volunteer at Rethink?We're looking for an
enthusiastic candidate to join Rethink's Major Gifts Team
http:47taurt nluZp3!

2149 AM Jun 20th from web

RSS foed of Rethink_s updtes

@Catwoman2ké @TogetherUK @shiftstioma Thanks for the
#ollowfriday Yve've seen our followers triple in size this week!
Have great weekends

12:24 AM Jun 20th from web

Service users & carers from East of England are helping to shape
the Government's new mental healtn strategy New Horizons today
in Cambridge

12:22 AM Jun 20th from web

Hi everyone, #Followfriday @Quinonostante @asthmalk
@mhequaliies @unsuicide @shiftstigma @TagetherUk
@unitedrespanse @CarersUK @fairsay

10:05 PPL.Jur 19t from web

RT @ijimintnemorming Re Guido Fawkes What oid you expect?
And whn cares what bloggers think, apart fram the bioggers
themselves?

aizq PR Jur sgih from web

RT @voltionwencdy implies that recovery impossible. There are
Iots of us living & working w. experience of MH issues behind

us Wasted talent?

gi23 PM.Jur 1gth from web

Thanks ta all your respanses to the Guidafawkes biog. Wil post
up some of them

5:23 PM Jun 19th from web

RT @mentalartshrum Arts Al Qver The.. internet. THE Festival of
the Arts and Mental Health far Birmingnam UK goes online

Cross promoting

» Connect with other organisations...
Like the Queensland Alliance!
-Website

-Newsletter

Karinya Louttit
karinya@qldalliance.org.au
3832 2600
www.qldalliance.org.au

Follow Me.... 1
think | know
where I'm going!

10 Easy Steps for Twitter Beginners

l 1. Set up your profile (photo, email)
2. Follow others
3. Respond- interact
4. Update daily
5. Don’t just dump you organisation’s website (spam)
6. Buzz- watch out for the latest
7. Help others
8. Contribute
9. Relationships
10. Promote your presence
11. Take the relationships further

E(lectronic)- News

» Modify the news you are currently
putting out in hard copy- how can it
meet different audiences through:

-email (short summary and contact)
-facebook (create an event? Post a link?)
-twitter (one line of text and a link)
-website

Resources

* www.community.net.nz/
Selected resources cover a wide range of topics for
groups; with guides, examples, checklists, templates

and websites. Includes step by step guide to Facebook.

+ www.infoxchange.net.au/
Cost effective websites and online resources for community
organisations. See what could be possible!

+ www.communitydoor.org.au/manag
ement/marketing.html

Marketing and promotion information and templates (eg. Media
releases, marketing plans).




